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Project Title :  
 MANUFACTURING UNIT OF AIR 

CONDITIONING SYSTEM 

OPERATING WITH THE 

EVAPORATION OF WATER 
Project code 2011/117 

Project description: This Promoter of Tunisian nationality wants to invest tin Algeria, in the manufacture 
of heating and cooling by water evaporation patented in Spain. He is looking for an Algerian partner for 
creating this company, who will assist him in the administrative procedure relating thereto. Regarding 
himself, he will bring the expertise and a part of the funding. 

Products to manufacture:  Nominal 
capacity of 
production 

Annual sales  
(€) 

% 
  local 

%  
to the exports 

1. Raffraichisseur by  
Evaporation of 5500 to  
63,000 m3/hr 

30 550 000 70 30 

2. industrial Hot air generator  
, wall 500 to 15,000 m3 

08 968 000 35 65 

Total: Total: 38 

1'518’000 

1'518’000 100 100 

location: Head office : to be defined according to the national plan 201-2014 
Estimate of  the  investment 

amount   
442 000 € 

Project classification:   New project                     Extension                   Rehabilitation     
            X  

Locale contribution:  - Participation in Capital X 
     (Joint-venture) 
- Financing (long and middle 
term loans)        
-  Access to market   
-  Subcontracting 
 

-   Expertise of management X 
-    Technical expertise X 
-   Expertise of marketing X 
-   Others :  

Foreign contribution required: - Participation en Capital  
     (Joint-venture) 
-  Financing (long and middle 
term loans)       X 
-  Access to market    
-  Subcontracting 
- agreement of compensation 
     (Buy-back) 

-   Expertise of management X 
-    Technical Expertise  
-   Expertise of marketing  
-   Transfer of Technology X 
-   R&D joints 
-   equipments supply X 
-   Others  

Existing survey:    Feasibility study        
   Description of project   
   Others (to specify):       
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I. II NNFFOORRMM AATTII OONN  OONN  NNAATTII OONNAALL   II NNVVEESSTTOORR  //  
EEXXII SSTTII NNGG  EENNTTEERRPPRRII SSEE  

 
 
 

1. Name of the enterprise/ Name of the promoter :  DZ COOLING 
  

2. Nationality :  Algerian 
3. Address : SIEGE SOCIAL : ALGER – RAIS HAMIDOU  
 
4. Tel : +21626064215 5. Fax :  6. E-mail: 
7. Person to contact : M.HAMAIMI 8. Function : project manager  
9. Current activity:  
     
10. Year of creation : 2011 11. Number of employees : 35 
12. Total of annual sales : 1'518’000 13. Exports : 50 % 
14. Distribution of share capital: 
      Private Local:      100        %          Public  Local:          %           Foreign :     % 
15. Banks:   
 
16. Summery of the precedent professional experience of the  national investor: 
 
head of the Department of quality control in the field of watchmaking 
(SWITZERLAND). 
- CNC Programmer Adjuster (CH) 
- Project Manager in the control of Renewable Energy (CH) 
- Entrepreneur (DZ) 
 
 
 
 
 
 
 
 
Supplementary documentation: 
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II II ..  PPRROOJJEECCTT  DDEESSCCRRII PPTTII OONN  
 
 
 

1. PRODUCTS DESCRIPTION 
 (To supply a list and to explain briefly) 

 
Heating 
In Chapter HEATING, one can find different systems for space heating,  
the drying process, etc..  
Heaters DZ COOLING are designated for all types of premises which have  
need to increase the room temperature.  
 
To achieve this goal, the thermal energy of diesel, natural gas, propane gas, is used  
butane, electricity or solid fuels such as wood.  
The main advantages of these devices as compared with other systems, are:  
- More speed in heating the room (approximately 30 minutes).  
- Quick and easy installation. 
 
Cooler by evaporation 
Equipment designed to cool, humidify and ventilate small and local resources or areas  
concrete work or machinery.  
It can also be used for air conditioning of farms and greenhouses installing the device  
inside the room or against the wall with his adequate support. 
 
The concept of evaporative cooling system is growing as a means of cooling in factories, barns, 

greenhouses and all types of premises that requires a refresh with a supply of moisture, such 
as shopping centers, areas  

leisure, etc.. 
 
 

 
2.  DESCRIPTION AND STUDY OF THE PROJECT PRE-FEASIBILITY  
 (What are the objectives of the project and the reasons of its success?) 

  
The project involves the installation of some components in Algeria (patented  
certified) imported from Spain, these products combined with the in situ fabrication of parts  
missing nécessitants use machines:  
- punching  
- welding  
- Painting.  
- And finish.  
And finished products are heating devices designated for heating  
homes, factories, greenhouses, stables, restaurants, multi-sports halls, churches and general  
all rooms where there is a need to increase the room temperature. 
These devices are also used for drying systems of construction,  
paint booths, etc. 



 5

 
 
3. ACCESS TO MARKET 

(Is there any already established market? What part of the local market the promoter plans to acquire? What are the target 
markets to the exports? Is there any business plan?) 

 
There are in the market for poor quality products in the field of ventilation and refreshment.  
Found on the local market mainly conventional products say in field of air conditioning and 
heating, these products have high consumption electricity and polluting (CFCs) will be withdrawn 
from the market in stages until arriving around 25% by 2027.  
Our products are positioned as environmentally friendly products with high added value.  
Our products are new products in the local market which is why a serious penetration strategy is to 
consider drawing on experts in the field.  
To the outside spot market on the skills of our partner already established since 1995 in Europe.  
A comprehensive study by TECSOL and BRENKNECHT (desk study) shows that by 2020 bio 
heated surface will be multiplied by 3.8 times. 
 

4. AVAILIBILITY OF RAW MATERIAL 
(is the volume of the raw material on the market sufficient? Are its quality and price indicated for the production of final 
products? Is there any imports necessity? If yes which products? from where? is the foreign currency easily  accessible ? 
Etc.) 

 
The manufacturing process of the finished product DZ COOLING is composed of 2 parts : 
Manufacture of the carcass: 
A wide range of high quality raw material exists on the local market, several suppliers serve all the 
Algerian territory, we have already made contact with some of these providers, for example: 
1. STAINLESS STEEL HOUSEHOLD OF MITIDJA (INOXMMIT) 
2 INOXSIDE (MANUFACTURER OF STEEL SHEETS -. A.I.S.I 
IMPORT 3. STAINLESS CHINA (BUSINESS GLOBAL EBL) 
Assembly and finishing: 
The engine and patented accessories are imported from Spain through our exclusive partner. 
 
  

5. AVAILABILITY OF TECHNOLOGY  AND TECHNICAL EVALUA TION 
(to describe the cycles of the proposed process of production. Is there any technical study ? is there any technical 
evaluation ? what is the expected duration  for the staff training?) 2 

  
Environmental conditioning: DZ COOLING, bio-conditioning consumes 10 times less. The 
adiabatic cooling energy - also called by refresh evaporation or bio-conditioning - is a simple and 
natural method that we intend to introduce in Algeria through this industrial entity, the technique 
exists Spain for over 10 years and has been used for decades in other countries European.  
The cooling of air in an evaporative system of the oldest methods, known and defined technically 
as cooling process adiabatic air, or cooling process of the air by heat or enthalpy Total constant It 
is passing unsaturated air in a moist surface close as possible to the saturation point, thus reducing 
the temperature of the dry bulb.  
Capacity to deal with this wiper air surface is called or effectiveness or efficiency saturation and it 
depends on two parameters  
 
fundamentals:  
- The type, class, thickness, etc. .. the material used as a humectant module. 
- The speed at which the air passes in the surface 
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6. PRESENCE OF LOCAL INFRASTRUCTURE SERVICES   

(are the maritime and road ways  appropriate to the needs ? is the distribution of power, water and telecommunication 
sufficient to the necessity of the project?) 

  
Nous comptons profités de tout les avantages proposés par la loi décrétée dans le cadre 

de l’encouragement à l’investissement en Algérie, un régime particulier fera sujet d’une 

demande au près des institutions compétentes, c’est dans cette stratégie que DZ 

COOLING a décidé de s’implanter dans les zones dites spécifiques. 

Le choix de l’implantation prend en considération la disponibilité foncière dans les zones 

spécifiques 
 
 
 
 
 
7. AVAILABILITY OF LOCAL LABOUR FORCE 

(is there any qualified staff or in training staff  for the functions of management and production?)  

 
 
 
Available  
 
 
 

 
8.      LOCAL RESOURCES FOR INVESTMENT 

(Type of the national investor contribution in capital (working capital, lands, equipments, others…) what are the local and 
foreign financing sources available or potentially available?) 

  
   
 
 
  
 
9. FINANCING ANF FISCAL ADVANTAGES 

(is the project beneficiary of  commercial agreement or is it eligible  to financing advantages or facilitations?) 

 
Taxes exemptions 
 


